
 
 
 
 
 

• What is the brand value index? 
• How is the brand value measured? 
• What is the effect of the brand on the business model 

(specifically the sales cycle)? 
• How do we improve the brand? 
• How does the brand value index compare to best in class? 

 
Brand Value Assessment Process- Provides an accurate and 
consistent approach to measuring the brand and its impact on the 
enterprise (i.e., the sales cycle) 
  
BVAP. The following are examples of where the management team exercises the 
software suite to determine the risk associated with: 
 

• Customer success validation process that has rigor and is effective and efficient  
• Buyer connectivity process and effectiveness  
• Solution providers effectiveness and efficiency of it’s buyer needs assessment 

process 
• Technology leadership 
• Market message management and content effectiveness and delivery 

performance through the required channels 
• Ease of doing business with 
• Number of value propositions of equal weight as compared to the competition 
• Quality, reliability  and value of offering 
• Quality, reliability of the support 
• Industry knowledge and management  and technology leadership 
• Trust in solution providers organization and management 
• Solution providers reputation in the industry   

 
 
Results  
 

• Customer loyalty 
• Customer connection  
• Customer active references  
• Shorter sales cycle  
• Significant competitive advantages  
• Market message and the management of it through the 12 + channels  
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Outputs from BVAP.   
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